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Abstract

In this study, brands that were exhibited in the “2017 Creative Expo Taiwan” were screened for
features that belong to furnishings family as the subjects of the study. The subject brands were divided
into furniture, lamps, and household goods categories. Through universal suffrage, a total of 81 creative
brands were screened into 18 furniture brands, 10 lighting material brands, 53 household goods of
creative brands. Then, from the screened out creative brands’ official websites, 5 iconic commaodities
which can best represent the cultural and creative brands were selected from each website. A total of 405
research samples were selected. The focus group interview method and content analysis method were
applied as means to analyze the characteristics of Taiwan’s brand design. Photos of the three categories
of furniture, lamps, and household goods were processed through the coding tables and the reliability
tests were done for the three encoders. Then, the coding of the content analysis was applied. Through
the analysis, features of Taiwan’s furnishing creative brands was established to provide a reference for
brand operators and literary researchers of Taiwan’s creative industry.

In this study, the research operation was carried out on November 18th, 2018. 7 team members
were specialists in design and have more than 5 years of design experience expertise. The focus group
interview method was applied to establish categories of furnishings of creative brands. The isomorphic

professional background of the focus group helped this research to achieve the establishment of the
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categories from 405 research samples of Taiwan’s creative furnishing brands. 6 categories containing 47
subcategories were discussed. A total of 122 research samples from 405 samples were used to test the
reliability of the 3 encoders whose expertise was screened for 5 years of design experience and in the
design related professional fields. The coefficient of the 3 encoders was 0.89, which was a prestigious
encoder reliability so that this study can successfully enter the operation stage of the formal coding.

The findings of this study were based on the 6 categories and 47 subcategories of the research
structure. 6 categories are structural characteristics, styling types, color types, texture types, decorative
techniques, and technology. From the distribution of the 6 categories, texture types (372 times, 27.1%)
is the most commonly used design feature followed by styling types (325 times, 23.7%), color types
(314 times, 22.9%), technology (123 times, 9.0%), decorative techniques (121 times, 8.8%), and
structural characteristics (117 times, 8.5%). The result of structural characteristics is less because only
furniture products with the need for loadbearing would pay special consideration for the design. Also,
the research samples were relatively small as the furniture category only consisted of 18 creative brands.
In conclusion, the findings of this study show that Taiwan’s furnishing brand design commaodities are
mainly based on the structural characteristics of wood homogeneous inlays. Decorative depiction
techniques and open mold technology are applied the most. In the styling types category, circular
geometric shapes are the most. As for color types, commodities with colors are more than those without
colors. Among commodities with colors, design features are more prominent in wood colors.

Keywords : Cultural and Creative Brands, Taiwan’s Furnishing, Design Features

26



wPEET 24(1),2021

* BIE R R A AT LT TS S

EREM S BT
R EREF e AP
RSB PR T R R B

(ZfEH 2020 4£ 11 H 12 H 5 BHZ%EH 12020 &£ 12 A 15 H
2021 £ 02 H 24 H ;a2 H 12021 F£ 4 H 15 H)

&

BUFREER ARG B A — 4018 R SEACB R B b A e b i
AR " SBAIE AR ) BfEFRSUERIERIAETIA - SEE 2R ARG RS B 5 ke 2 E L
BSEAE Z FIRVAHRA M - & AR VBRI RC G S0 E Tk G niE BAb 2 U7k - A0t
Feft T2017 FEEANGES 5 T2 RAYSCAI SR - RS (R AT 2 SRS R FE 2%
B ST AN LRR > R 5k B e B UR AR08 P > DA 388 5 B e Y o BB Al A 18 3¢
W BB AR 10 R ARSI SECCRISLEA 53 58 > 3064 81 50 AIMIE » H AL A ETiEE
AR BN S R Sm e R i < B AR L AU CRREE b S 1 » 4 405 SRIATEREA - DURREEEIRG A K
W& 53 HTiZ (Content Analysis ) #3552 I ~ K& B A 06 Y i 55 = U Al SRR ZE L iR 7 42
TTEmiBRENE R = (L mtSE (S bt ZIRHEITINE T Z Gtls - F LR B B R LAl dnh%
st 2 DRI AR E IO A R 2 2% -

AWTFELE 2018 £F 11 [ 18 HETHIFTER(E - EWFERA B Rakat BN B & Haa R A
S EELLERY 7 rbge /N B - BZER EEREEIRS A A A R e AL A H i B b - 7
S RE AR B AV E T 250N B RES LR S 2 BT 5T & B (R B SR kg
405 SREFFEEA Z BT FEaH R - AbTFeHatamit Z 6 KIH 47 /NHEZWIFEREE - 7 405 5RETFE
BEAT IR 122 HIZEREAACETTRIBEAVEERER - MmIBEEIEELL 5 FLL st
KERE Rt AE A RIS = (i 4mts B B[R A » =(r4miSEny-FIaE R AEE 0.89 BEHES
HI4RISE(S L » R ZE AT DAEA A E A SRSV ERE P B -

HEERE - BOCE - B RS ERECER BRI AR » PR AR aGt L SR 1
4= o Email: wenliang0513@gmail.com

27



Analysis of the Cultural and Creative Brands Design Features-
Take Taiwan Furnishings as an Example

LS EHARBFE ST 6B - BFR 3Ry By 6 KOME 47 /N Z WS RE T - Hob 6 KM RS - &
RURERA ~ GO~ E RV ~ ZRE TR MR SR - (SR AR AR - SR B R
B (372 K 4 27.1%) ZEF EARRGTRFE > HIUS BRI (325 K> {5 23.7% ) ~ fE
B (314 X {5 22.9%) ~ BEEEMT (123 K> 15 9.0%) ~ BedfiFA (121 230 {5 8.8% ) K&t
Rl (117 K 4 8.5% ) » I RS RERFEOR BN o BAE A K EH BHV R BIHE i T A T 2R A5 R
& HE B 18 ZOLAIMB e AL Z &5 - SIS S » IH5tsdR 6B R
S Alan R T Z R EUE IR SRR [ i 2 SR R £ - I H DA Aa iy Ae i T A B R L
TETRHRR (8 A R % - BT LIRS T HIEITE R % R IA R BRI 2 i
> HUFRad DU E £ R S HIRGE TR -

RREE © SCAIGLRE - SUERER - SEHR R

28





